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COMPANY INFORMATION 

 

The Clorox Company is a leading multinational manufacturer and marketer of consumer and 

professional products with 8,000 employees worldwide and fiscal year 2016 sales of $5.8 billion. 

Clorox markets some of the most trusted and recognized consumer brand names, including its 

namesake bleach and cleaning products; Liquid Plumr® clog removers; Poett® home care 

products; Fresh Step® cat litter; Glad® bags, wraps and containers; Kingsford® charcoal; 

Hidden Valley® dressings and sauces; Brita® water-filtration products; Burt's Bees® natural 

personal care products; and Renew Life® digestive health products. The company also markets 

brands for professional services, including Clorox Healthcare® and Clorox Commercial 

Solutions®. More than 80 percent of the company's sales are generated from brands that hold the 

No. 1 or No. 2 market share positions in their categories. Corporate headquarters are in Oakland, 

California with Research & Development located in Pleasanton, California. 
 

Clorox fosters a close working environment for the diverse people it employs and believes that 

when you touch the lives of millions of people around the world, nothing but the best will do. 

That's why the company and its subsidiaries look for people committed to work together toward 

common goals, while taking personal ownership for their decisions and actions. People who 

believe in maintaining the highest standards of business and professional conduct. People who 

share their values of strong competitiveness, measuring results and "doing the right thing." 
 

The Clorox Company is listed on the New York Stock Exchange as CLX. For detailed 

information, please visit Clorox’s website at http://www.clorox.com. 
 

POSITION DESCRIPTION 

 

The in-house legal department protects and strengthens Clorox globally by providing world class 

legal expertise and strategic advice to help Clorox business partners manage risk, identify 

opportunities and deliver on the Company’s brand promise of exceptional products. 
 

The in-house legal team is led by Executive Vice President - General Counsel and Corporate 

Affairs, Laura Stein. The group values diversity, support and respect for each other, analytical 

rigor, commitment to professional development, and a passion for excellence. 
 

The Clorox legal team is seeking a lawyer to educate and partner across the Marketing business 

teams to deliver the level of insight, problem solving, and risk assessment capabilities necessary 

to protect and grow its brands. The role will encompass partnering with brand, marketing and 

communications teams to drive, develop and ensure compliance with advertising and marketing 

laws. The corporate counsel will contribute to creating an aligned global approach and will work 

closely with individuals that support marketing efforts at Clorox. Additionally, he/she will 

counsel on diverse advertising practices, including digital/social media, promotions, and 

partnerships, cause marketing, and regulatory compliance related to the sale of foods, drugs, 

cosmetics, dietary supplements, and registered products. As a legal advisor, the attorney will 

have frequent interactions with internal stakeholders across multiple businesses and corporate 

functions, and will work collaboratively throughout the legal organization. 



RESPONSIBILITIES AND DUTIES 

 

The successful candidate’s responsibilities and duties will include: 

 

 Deep subject matter expertise with U.S. regulations, industry guidelines, and self-

regulatory standards for marketing and advertising, including product claims, 

substantiation standards, sweepstakes and promotions, endorsements and testimonials, 

competitive advertising, and sponsorships.
 Providing legal advice and counseling to clients operating in diverse advertising 

platforms, including traditional media, as well as digital, social media, and behavioral 

advertising.
 Providing counseling to marketing stakeholders, R&D and regulatory teams on claim 

substantiation development and risk assessment.
 Handling advertising and consumer protection matters before the NAD and the Federal 

Trade Commission.
 Counseling clients in regulations relating to the promotion and sale of foods, drugs, 

cosmetics, dietary supplements, and registered products (FTC, FDA, EPA).
 Delivering timely, effective and strategic legal advice that is current with the evolving 

regulatory expectations particularly as applied to advertising and marketing in the CPG 

category.
 Proactively identifying issues, providing risk based recommendations and contributing to 

strategic business conversations, as an integral contributor to key business priorities and 

growth goals.
 Creating, supporting and guiding the development and delivery of engaging educational 

programs related to marketing and advertising law compliance.

 

KEY RELATIONSHIPS 

 

Reports to Mark Danis, Vice President - Associate General Counsel. 

 

QUALIFICATIONS: 

 

 5+ years of legal experience at a law firm or in-house, or a combination is preferred, 

advising marketing and brand professionals on advertising and promotional marketing 

matters.
 Demonstrated ability to positively support, work closely, and engender fellowship with a 

dedicated team of advertising attorneys and paralegals, with a high emphasis on 

inclusion, high engagement, transparency and teamwork.

 Possess a high level of intellectual, professional and interpersonal agility.

 Demonstrated ability to thrive in an ever-changing, fast paced, innovative environment 

and to quickly shift priorities and responsibilities in response to a changing business 

environment.
 Strong strategic thinker who possesses the confidence and composure required to 

effectively communicate across a range of constituents.



 Superior relationship building and influencing skills for dealing with global issues and 

diverse populations. 

 Strong written, analytical and verbal communication skills to effectively collaborate, 

across various functions and levels of seniority, with internal leaders, business 

constituents, colleagues, and outside counsel; excellent interpersonal and presentation 

skills.
 Ability to communicate complex concepts clearly and advise clients on various options 

with a strong orientation to support business goals.
 Excellent time management skills and ability to manage multiple matters relatively 

independently while also being a self-starter with an ability to work in a team 

environment. Must be results oriented.
 Strong academic background, including JD from a top tier U.S. law school accredited by 

the American Bar Association.

 Member in good standing of the California Bar, or eligible to register as California 

Registered In-House Counsel.
 

Clorox is an equal opportunity employer and makes employment decisions without regard to 

race, color, religion, sex, sexual orientation, gender identity, national origin, protected veteran 

status, disability status, or any other status protected by law. 
 

 

To learn more about this opportunity, please contact Laurie Grayson at the Grayson 

Group at laurie.grayson@graysonsearch.com. 
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